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The study aims to guide government officials and private sector leaders in the mobiliza-
tion of organizations, individuals and resources to develop KBIs in the member countries
of the GCC. It will identify the overall thrusts of the strategy and how they fit together,
decisions that need to be made (and who needs to make them and when), and the time- 0
frame and resources needed to implement the strategic plan.

The study will be available to interested clients for US $ 4,990 only.
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